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Abstract 
Donald Trump has made some negative statements about Mexico and its citizens in 
his speeches. In this research I find out if the view of the United States changes 
because of the statements made by Trump. Using Twitter, one can go back in time 
and recall information from the past. That is why this form of social media is used in 
comparing different weeks in the year and compare them to see if the view of the 
USA becomes more negative after nasty statements. This research can have far-
reaching consequences because it can change the close connection between the two 
neighboring countries 
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Introduction 
With social media, the old dynamics have changed. Where in the past, according to 
Holmes, gatekeepers were in place to hinder the access to media and therefore only 
occasionally a wider public could be reached through newspapers, radio and 
television (2015: 19), nowadays, everyone is able to write something on Twitter, 
Facebook or LinkedIn, and can hence easily reach a wide audience. Not only 
laypeople use these forms of communication, also politicians have been starting to use 
it. The communication between politicians and foreign public with its aim to 
influence other audiences is considered as public diplomacy. Different means of 
social media are used to mobilize and influence these audiences and that is also why it 
forms an important instrument for politicians. With social media one can connect 
directly to people and this can increase participation in politics (Cogburn & Espinoza-
Vasquez, 2011: 209).  
A good example of a frequent user of social media is Donald Trump, the 
Republican candidate in the Presidential election of the United States of America in 
2016. The controversial Trump receives a lot of attention with among others his –not 
always diplomatic- exclamations in the media. The common expectation was that 
candidate Donald Trump would lack seriousness and would only stay in the race 
temporarily, but he is still standing strong in the American Presidential election. He 
has been making statements about immigrants, such as calling them criminals, rapists 
and killers. Moreover, he claimed that the Mexican government intentionally sends 
their criminals to the USA. He also blamed Black and Hispanic minorities for violent 
crime across the country (Huffington post, 2015). Most notoriously, he has insisted to 
build a wall along the Mexican border, which he wants Mexico to pay for (Trump, 
2016). 
In this thesis I would like to find out what effect his statements have on the 
people in Mexico. This choice stems from Trump’s multiple and radical statements on 
this county. This research is relevant because the USA and Mexico are neighboring 
countries and economically closely interlinked. A bad relationship with each other 
can have far-reaching consequences, such as trade deficits, distrust etc. Trump is not 
taking public diplomacy really seriously and that is why I want to examine the effect 
Trump’s statements have on the view of Mexico citizens on the USA. This will help 
to get a sense of how Trump’s brazen disregard for public diplomacy is impacting 
foreign audiences. This thesis will investigate the extent to which trump’s statements 
in a general realm impact Mexico’s public attitude towards the USA.  The research 
question I am going to answer is: To what extent do statements of Trump in a general 
realm impact foreign publics’ attitudes towards the United States of America? 
The first chapter will cover the literature and concepts like soft power and 
public diplomacy. This is followed by the hypotheses and the case. After that, there 
will be an explanation of the descriptive numbers following out of the analyzed data 
and I will end with a discussion. 
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Literature Review 
Soft power and Public diplomacy 
Joseph Nye initially invented the term soft power in 1990 after the Cold War. He 
defined soft power as the ability to change someone else’s actions or objectives, not 
merely through economic or military coercion but through persuasion, enticement and 
attraction of one’s beliefs, values and ideas (Nye, 2008: 96). Moreover, soft power 
enables person A to change person B’s opinion and consequently want the same as 
person A, without the use of force (Nye, 2008: 95). The concept of soft power has 
been included into a somewhat newer concept called smart power, which Nye 
describes as: ‘the ability to combine hard and soft power resources into effective 
strategies’ (2008: 107). Nye recommends that it should be seen mostly as a practice of 
power conversion and that is the first step of the ‘full range of power resources and 
the problems of combining them effectively in various contexts’. Outside the 
academic circles, smart power has been seen as new tools to protect the USA interests 
and leverage influence outside the country, also through social media and public 
diplomacy (Sotiriu, 2015: 35-36).  
After talking about soft power and smart power, public diplomacy is one way 
used in international relations, states use as an attempt to exercise their soft power. 
Public diplomacy is defined as a process of communication between governments and 
foreign public aiming to try to bring understanding for its ideals (Strauss et all, 2015: 
370). Public diplomacy was among other things developed to distance from the term 
propaganda, which had a negative connotation after the two World Wars. In 2001, 
after the terrorist attacks in the USA, public diplomacy got increased attention. This 
time the concept got a somewhat broader definition, because not only the sovereign 
state was involved, but also non-state actors, non-governmental organizations etc. 
(Leonard, 2002: 2).  
Right now, public diplomacy is very important in the world stage, because 
there is growing recognition that it can help to increase empathy, develop more trust 
between countries and last but not least, remodel conflicts (Holmes, 2015: 17).  
Both these concepts will now be linked to American politics.  
American soft power 
According to Nye, the success of soft power depends on three different subjects. First 
of all he mentions culture. An example of this is Hollywood in America. Another 
subject of soft power is values. An example is that the United States see themselves as 
the beacon of democracy. In other words: a country that gives a good example to 
follow. This becomes also clear in the fact that the USA has been seen and framed 
itself as hegemony for many years. The last subject of soft power is policies. In case 
the policy in question is perceived as legitimate, it carries soft power (Nye, 2008: 95). 
According to Nye, the degree of attractiveness of a country’s culture, policies and 
political ideas influence soft power. If it is seen as legitimate in the eyes of the 
citizens, soft power increases (2004: 256). 
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The USA used to use a lot of soft power, but its soft power is declining. In 
2014 the Monocle Soft Power Survey claimed that the USA held the top spot, 
followed by Germany. The primary reason why the USA is still leading now is its 
cultural values, which keep the score high. Silicon valley, for example, is still an 
important place in the USA (Monocle, 2014). With this in mind and with both the 
current USA election cycle, and the success of Donald Trump in particular, it raises 
concerns about the ability of continued exercise of USA soft power in the following 
years. When Nye coined ‘soft power’ in 1990, he said that it is better to use soft 
power as a measurement of power than hard power tactics as coercion (also known as 
sticks) or payments (also known as carrots) (2008: 94). Trump is suggesting he would 
use more hard power tactics. He is proposing using sticks as a mean to force Mexico 
to pay for the wall. He wants Mexico to pay once $5-10 billion to ensure that $24 
billion continues to flow into their country. He bases this on the fact that Mexico 
receives approximately $24 billion a year in remittances from Mexican nationals 
working in the USA. Trump states that: ‘the majority of these Mexican workers 
remain in the USA illegally and that Mexico is engaging in unfair subsidizing 
behavior that has eliminated thousands of USA jobs’. Trump plans on setting trade 
tariffs, which will prevent Mexicans entering the USA market. Moreover, Trump 
wants to change the visa arrangement for Mexicans by turning it more into a privilege 
and not a right. And at last he mentions that he will be requiring a fee on the visas. 
Even a small increase in visa fees would pay for the wall at the Mexican border. 
(Trump Positions, 2016).  
American public diplomacy  
The mission of American public diplomacy is, according to the USA Department of 
State, to ‘support the achievement of USA foreign policy goals and objectives, 
advance national interests and enhance national security by influencing and informing 
foreign publics’. Consequently, they ‘try to expand and strengthen the relationship 
between the people and Government of the USA and citizens of the rest of the world’ 
(U.S. Department of State, 2016). According to Nye, we are living in an Information 
age right now and public diplomacy has been very important in this time. First, 
looking for public support in authoritarian countries was not really important, as the 
government controlled everything including the information, so the people could not 
be reached. But it turned out to be harder in new democratic countries where there is 
more accurate information, because the government does not control everything 
anymore. An example of the United States using its public diplomacy is its search for 
Mexico’s support for the Iraq war (Nye, 2008: 99). Because Mexicans had access to a 
lot of information, the USA had to put a lot of effort in public diplomacy convincing 
them. The Mexican government supported the USA, but the public was more 
skeptical.  
On the 27th of April 2016, Donald Trump spoke about his foreign policy 
approach. Herein he stated among other things, that: ‘financial leverage and sanction 
can be very persuasive and that the power of the USA will be used if others do not 
play by the rules’. As an example, he mentioned that the North American Free Trade 
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Agreement (NAFTA) has been a total catastrophe for the USA and it has emptied the 
country’s manufacturing and jobs (Trump, 2016).  
Also on the topic of international organizations, Trump has been suggesting 
that the North Atlantic Treaty Organization (NATO) is outdated and that Japan and 
South Korea should help the USA with acquiring nuclear weapons, wherefore the 
USA does not have to protect those countries anymore (AFP, 2016). According to 
President Barack Obama and Secretary of State John Kerry, Trump does not know 
much about foreign policy, or nuclear policy or the Korean Peninsula. ‘Actually he 
does not know much about the world in general’ is what Obama and Kerry said. The 
question is whether Trump’s campaign could cause lasting damage to America’s 
foreign relations. He caused, for example, widespread consternation when he said that 
his number one priority as a candidate would be the dismantling of the deal between 
global powers and Iran on the latter’s nuclear program (AFP, 2016). 
The question is what kind of effect all these statements of Trump have on the 
world. According to Richard Stengel, Under Secretary of State for Public Diplomacy 
and Public Affairs, Trump is causing enormous problems in terms of global 
messaging. He states that the non-diplomatic statements of Trump hurt the heart of 
public diplomacy around the world (Grabien, 2016). One can say, after analyzing the 
controversial statements of Donald Trump, that he does not seem to care a lot about 
public diplomacy. With his non-diplomatic statements about for example Muslims 
and immigrants, he receives a lot of attention. It does not seem that he tries to have 
good relations with every nation, but he states he will pursue a harder and very 
different approach as a president compared to its predecessors.  
The American Brand 
The image of foreigners of the USA is very fluctuating. According to Manor and 
Segev, after the Cold War, nations and citizens around the world looked favorably 
upon the USA regarding three different dimensions; military, moral and economic. 
However, the 9/11 terrorist attacks and the subsequent response of the USA changed 
the way this country was being perceived (Manor & Segev, 2015: 95). The global 
image of America changed from a beacon of democracy to a militaristic empire. The 
USA got a reputation personified by former president George W. Bush. He was 
among other things seen as arrogant and anti-Muslim, so especially in the befriended 
Muslim countries, the USA reputation attenuated (Quelch & Jocz, 2009: 164-165). 
With America’s invasion in Iraq and Afghanistan, even America’s closest allies such 
as the United Kingdom and Spain became less favorable towards the USA (Manor & 
Segev, 2015: 95). Anti-Americanism has spread not only to the Muslim world and 
Europe, also in Brazil for example, the opinion of the USA in 2002 dropped. And 
even a survey among European Union countries in 2003 has shown that as many 
people rate the USA as a threat to world peace as they do with Iran 
(PewResearchCenter, 2013). 
Studies from 2005 and 2007 have shown that the anti-American sentiment was 
linked to America’s foreign policy and its leaders, but not so much to the American 
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citizens or the American culture. As said before former president Bush was 
increasingly negatively perceived. The expectation was that through the election of 
his successor Barack, there would be the opportunity to ‘wipe that state clean’ and 
save the image of the USA (Manor & Segev, 2015: 95).  
In January 2009, President Barack Hussein Obama was inaugurated as the 44th 
president of the United States of America and in 2012 he was reelected in the 
American presidential campaign. With President Obama, the image of the USA has 
improved throughout many parts of the world, but there still are a lot of negative 
views of the USA persistent in important Muslim countries. However, in Turkey for 
example, 24% of Turks expressed confidence in Obama in 2012, which is a 
considerable improvement compared tot the 2 % confidence rate during Bush’ final 
year of office (PewResearchCenter, 2012). 
At the beginning of Obama’s second term, the image of America may have 
become better, but it is still said that just as when Bush was president, there is a 
perception that the USA acts unilaterally instead of bilaterally in world affairs. 
Among 20 countries surveyed, there is not one country where a minimum of 50% of 
the population believes Obama takes into account their interest while making foreign 
policy. The numbers are also low for those who believe that Obama has not sought 
international approval before militarily intervening in conflicting countries (CNN, 
2012).  
Besides reasons that affect the image of the USA in a negative way, there are 
also factors that have a positive effect on the USA’s image. For example, the effort of 
the USA after the devastating earthquake and the tsunami with Christmas in 2004. 
Also, other forms of American soft power are still favoring America’s image, such as 
the popularity in the Arab world of the American way of doing business and its 
admiration of its science, technology, music, film and television industry 
(PewResearchCenter, 2012).   
In 2015, Pew Research Center showed a research of America’s Global Image. 
It stated that the view of the USA overall remains positive. Across the nations 
surveyed, 69% of the people hold a favorable opinion of the USA, while 24% express 
an unfavorable view of the USA. However, there is a huge variation among regions 
and countries. It is probably not that surprising that NATO allies respond largely 
positive. Besides the NATO, the research also shows a relatively positive opinion of 
the USA in Ukraine (69%), while the conflict in Ukraine, led to a dramatic increase in 
anti-American sentiments in Russia. Only 15% of Russians have a positive view of 
the USA, whereas 2 years ago, this percentage was 51%. This has to do with the 
outbreak of violence between Russia and Ukraine (PewResearchCenter, 2015). The 
views of the USA in Latin America have remained largely favorable in this research. 
Mentioned are Argentina and Brazil, where the favorable review grew according to 
the research the year before. For other countries in the region, such as Venezuela, the 
rate decreased (PewResearchCenter, 2015). 
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Besides these statistics, half or more of the population in 29 out of 40 
countries surveyed, stated they have confidence in President Obama. He has received 
strong ratings in Europe and Africa. Ratings in Mexico, however, were not as 
unambiguously, with mixed results. In this table1 provided by Pew Research Center, 
one can see that 45% does not have confidence in Obama on World Affairs, against 
49% who does have confidence in Obama (PewResearchCenter, 2015). This could be 
due to the fact that the image of the USA fell sharply in 2010, when they passed a law 
aiming at identifying immigrants who are illegally in the USA or for example the 
ongoing problem between the two borders about drug traffic, where the Mexicans 
keep the USA accountable for too (PewResearchCenter, 2013).  
 
The American elections and Trump’s impact on foreign perceptions 
Since Obama is in his last term and only has a few months left as the president of the 
United States of America, the primary point of attention now is who will be the next 
president of the United States of America. By the time I write this, the competition is 
between Republican Donald Trump and Democrat Hillary Clinton. Considering the 
many controversial statements of Donald Trump during the campaign, as well as the 
global attention to the American elections in the media, the question rises whether the 
view of the USA abroad changes.  
The American presidential campaign debate has been dominated by multiple 
themes that not only impacts the USA citizens, but could also impact people outside 
the USA with themes such as trade, immigration and terrorism (YaleGlobal, 2016). 
So not only domestic policy plays a role in the campaigns, also foreign policy issues 
receive significant attention of the potential presidential candidates. With the rise of 
international terrorist attacks, being the president and commander-in-chief is seen as a 
highly important function, both domestically as well as internationally. With the still 
increasing interconnectedness because of globalization, problems and conflicts do not 
stay in one area. Foreign policy is more than trade, immigration and terrorism. It also 
includes among other things cyber security issues with China, problems with North 
Korea about nuclear weapons, Russia’s power, trade agreements with the EU, 
American support for Israel and the rise and spread of the Islamic State group (IS) and 
the terroristic attacks in the Middle-East and the rest of the world (Brookings, 2016).   
As one can see, the politics in America all connect us with each other over the 
whole world, which makes it important for us too. For some countries it is pretty clear 
how they feel about the candidate of the American presidential election Trump. An 
example is the reaction of former Mexican president Vincent Fox after he heard that 
Trump has repeatedly vowed to make Mexico pay for a wall to close the United 
States’ border with Mexico. He stated that he was not ‘going to pay for that fucking 
wall’ (The Guardian, 2016).  
But not just the Mexicans have their own opinion about Trump, the CNN 
asked several journalists for their opinion on the presidential elections and what their                                                              1 See Appendix 
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country might be hoping for in America’s next president. Jonathan Kay from Canada 
says that many Canadians observe America’s political spectacle with a sense of 
smugness. ‘They laugh about the unhinged rhetorical fusillades and open 
conspiracism of candidates Cruz and Trump, but it is a nervous laughter they elicit’. 
Timothy Stanley from Great-Brittan says: ‘Trump has been criticized by the Prime 
Minister, and Members of Parliament debated banning him from Britain’. Steve Linde 
from Israel says that there is mistrust of USA President Obama, especially after he 
focused on a deal with Iran about energy. According to him ‘Israeli people hope for 
the victory of one of the frontrunners, Trump or Clinton, because they might 
ultimately support Israel more than they feel Obama does’. Mikhail Fishman from 
Russia stated that ‘Russian TV would be overjoyed when Trump wins. It is said that 
Russians prefer Trump because he seems willing to throw the usual values to the 
wind’ (CNN, 2016). This makes clear that the opinions are pretty different and that 
each countries chooses for its own benefits.  
The USA-Mexican history and economic ties 
The United States has always sought to establish its hegemony by securing Latin-
America’s consent to a multilateral system of inter-American relations (Keen & 
Haynes, 2013: 574). The USA used debt as a weapon of coercion and because of this 
played a leading role in imposing the neoliberal system. After this, Latin America 
became incorporated into a USA dominated Western Hemisphere with the NAFTA 
becoming a fact in 1993 between Mexico, the USA and Canada (Keen & Haynes, 
2013: 602-603).  
Nowadays, the presence of the USA in Mexico is still very strong. Analysts 
and observers disagree on a supposed withdraw of the US position in Latin America. 
Even today, the USA absorbs almost 50% of Latin America’s exports and provides 
the continent with almost 40% of its imports. The USA could probably survive 
without Latin America, but perhaps it could not survive without Mexico (Gardini, 
2012: 107-108).  
Given the level of interconnectedness between the USA and Mexican 
economies, it is very interesting to analyze the statements of Trump and the 
subsequent reactions on Mexicans. The Republican front-runner, whose proposal to 
build a wall along the border between the two countries, and demand that Mexico 
pays for this wall, is an insult to one of America’s most important trade and political 
partners (Economist, 2016). The Mexican President Enrique Peña Nieto is already 
talking of a damaged relationship between the two countries (CNN Politics, 2016). 
If the Mexicans view the USA more negatively, what kind of effect will this have on 
the economic ties of both countries?  
Trump’s position on Mexico 
As I stated earlier, Donald Trump made a lot of non-diplomatic statements about 
Mexicans. In June 2015 Trump said on Twitter that he loved the Mexican people, but 
that Mexico is not his friend. ‘They’re killing us at the border and they’re killing us 
on jobs and trade. FIGHT!’ (Twitter, 2015).   
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On the website of Trump you find his positions on immigration where he 
states that ‘Mexico needs to pay for the wall, because for many years, Mexico’s 
leaders have been taking advantage of the United States by using illegal immigration 
to export the crime and poverty, from their own country’. According to Trump, ‘the 
cost for the USA have been extraordinary: healthcare costs, housing costs, education 
costs etc. The effects on jobseekers have also been disastrous, and black Americans 
have been harmed’. Also the impact in terms of crime has been tragic. ‘Criminals 
cross the American border illegally only to go on to commit horrific crimes against 
Americans. And meanwhile, Mexico continues to make billions on not only their bad 
trade deals but also relies heavily on the billions of dollars in remittances sent from 
illegal immigrants in the USA back to Mexico’ ($22 billion in 2013 alone). According 
to Trump, ‘the Mexican government has taken the United States to the cleaners. They 
are responsible for this problem and they must help pay to clean it up. Mexico must 
pay for the wall and until they do, the USA will: impound all remittance payments 
derived from illegal wages, increase fees on all temporary visas issued to Mexican 
CEO’s and diplomats, increase fees on all border crossing cards, increase fees on all 
NAFTA worker visas from Mexico, and increase fees at ports of entry to the USA 
from Mexico’, like this Trump (Trump, 2016).  
Mexican reactions on Trump  
Mexican politicians have responded on some of Trump statements. For example 
Mexican President Enrique Pena Nieto has compared the rhetoric of Trump to that of 
Nazi leader Hitler. Former President of Mexico Vincente Fox Reacted on Trump’s 
plan to let Mexico pay for the wall by saying that ‘he was not paying for that stupid 
wall’ (BBC, 2016). 
However, since the beginning of May 2016, Mexican officials are focusing on the 
positive side of the USA-Mexico relationship. Former President Fox of Mexico for 
example apologized to Trump after he said that he was not going to pay for the border 
wall and called Trump ‘ignorant, crazy, egocentric, nasty and a false prophet’ (The 
Washington Times, 2016). Secretary of the economy has said that it is not very 
appropriate for foreign officials to comment on USA elections, and that is why 
Mexico will be focusing on the massive economic potential of the USA-Mexico 
partnership (The Hill, 2016). 
Although it looks like Mexican politicians try to change their tone in a more 
moderate way, Mexican citizens have a special right not to like Donald Trump 
because of his disdain for them. An example of the effect his statements have on 
Mexicans is that with Easter celebrations, an effigy of Trump was set ablaze, showing 
that he has still not been forgiven for the comments he made earlier in his campaign 
accusing Mexican immigrants in the United States of being rapists and criminals 
(AFP, 2016). The majority of the Mexican citizens is truly worried about Trump 
becoming the next president and how his election will affect them. A lot of families 
have indeed family members working in the USA to take care of the rest of the family 
in Mexico. If they are send back, the question is who will take care of them and how 
will they going to pay for their living.   
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Hypothesis  
 
At this point, we know that Mexico and the USA are closely interlinked with each 
other. This would suggest that both countries want to have a stable relationship 
together. Nevertheless, it seems that Donald Trump does not take public diplomacy 
seriously. Much clamor arose when Trump stated insults towards the Mexican 
citizens.  
This research will examine the extent to which the image of the USA hold by 
Mexicans changed because of Trump’s statements. Taken together, these 
considerations suggest the following hypothesis:  
H1: When Trump says something negative about Mexicans, it is likely that Mexicans 
will be more negative in their tone about the USA. 
 
Research Design and methodology 
Case selection  
In the introduction of this research, the following concept has come across: social 
media. In have chosen to do my research based on data from Twitter. Twitter is a 
popular online micro blogging social media networking service that since 2007 has 
allowed users to ‘tweet’ a short 140-caracter post. Through Twitter, people 
communicate and consume information around the world, connecting with all kind of 
people (L. McHeyzer-Williams & M. McHeyzer-Williams, 2016: 261). This research 
goes beyond previous research done by for example Pew Research Center about the 
view of foreigners of the USA, because it is focused on data from Twitter. Before, 
data was collected by doing surveys, but with the growing importance of Twitter, it is 
time to use other tools getting information. We should study Twitter because it is a 
global phenomenon and it is growing in users and post every day. Through Twitter 
you can get access to a huge volume of data with insights into people’s behaviors and 
their moods (Weller et all, 2013: 426). Moreover, Twitter allows you to go back in 
time, because all Tweets are being saved and one is able to find them back. Because 
of this, we can research what people said about a specific topic for many years ago.  
Nowadays, Twitter has a lot of monthly active users. In the first quarter of 2016, 
Twitter had 310 million active users every month (Statista, 2016). The amount of 
Twitter users monthly in Mexico in 2015 was 21,3 million users. The estimate active 
user in this country in 2016 is even higher: 23,5 million users (Statista, 2016). These 
statistics bring us also to the limitations of Twitter. One cannot see Twitter as a 
representative of all the Mexican people. In 2015 there were 127,02 million 
inhabitants in Mexico and it is expected that overall in the year 2016 there will be 
128,63 million inhabitants (Statista, 2016). We can conclude that in 2015 respectively 
16,76% and in 2016 respectively 18,27% of the Mexicans use Twitter actively. 
Twitter is only actively used by people who have regular access to Internet, so this 
already means that the data collected from Twitter is always from a particular group 
of the population.  
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Though, as no form of interviewing or taking surveys is 100% reliable, 
Twitter forms a new and original way to get the results. With Twitter I want to find 
out if there is a correlation between the timing of Trump’s statements and public 
sentiment expressed by the Mexican people towards the USA.  
American politicians have been the vanguard of most advances in the use of digital 
communication technology. The USA is still viewed as the standard-bearer in this 
area, with the longest and strongest tweeting culture among politicians (Tromble, 
forthcoming: 12). The country chosen for this study is Mexico. I have chosen for this 
case, because Trump has especially said negative statements about this Latin-
American country. As stated before, this study is relevant because the USA and 
Mexico are closely interlinked. If Mexicans view the USA more negatively, it could 
have far-reaching consequences on the economic ties of both countries. 
 On behalf of tweets coming from Mexican citizens, I will analyze if their 
view of the USA changes after Trump has said something negative about the 
Mexicans in the media. I have chosen for four different time periods of one week (see 
table 1). In the first timeframe, from the 8th of June 2015 till the 15th of June 2015, 
Trump has not said anything especially negative about the Mexican people. The 
second timeframe chosen is the week immediately after the first timeframe. On the 
first day of this week, the 16th of June 2015, Trump decided to officially going to run 
for President. In his speech, Trump talked about Mexicans being criminals, drugs 
dealers and rapists. He also said that he wanted to build a great wall and Mexico had 
to pay for it. The third timeframe chosen, from the 11th of November till the 18th of 
November 2015, is when he stated that he wanted to deport all illegal immigrants out 
of the country. The fourth timeframe chosen, starting on the 5th of April 2016 is when 
Trump reveals how he would force Mexico to pay for the border wall. So, only the 
first timeframe is a timeframe without nasty statements and counts as a control 
variable.  
Media coverage     
Timeframe 1 6/8/2015 till 6/15/2015 
Timeframe 2 6/17/20152 till 6/24/2015 
Timeframe 3 11/11/2015 till 11/18/2015 
Timeframe 4 4/5/2016 till 4/12/2016 
 
Table 1 
As I only wanted to have the tweets from Mexican citizens, I have used the 
function ‘geotag’ in the advanced search of Twitter. Unfortunately one cannot choose 
a whole country, but you can choose cities. I have chosen to select the tweets from 
four big cities in Mexico: Guadalajara, Ecatepec, Monterrey and Puebla. Because the 
tweets should contain information about the USA, I have chosen that they need to 
have one of the following words: United States, USA, América or Estados Unidos.                                                              
2 I have chosen to start timeframe 2 one day after the 16th. This has to do with the advanced search in 
Twitter. Otherwise it would not return all the results from the first and the last day.  
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Data collection  
Data collection began by choosing the timeframes I was going to use. As I said 
before, I wanted to see the differences between Trump saying something negative in 
the media about Mexicans and Trump saying nothing in particular about Mexicans. In 
this way I can see if there is a difference in tone of Mexicans talking about the USA.  
The next step was to scrape data from the twitter accounts with the program Web 
Scraper. This was kind of a logistic task, because of the different variation of words I 
had to use in the advanced search. I have set up schemes3 in which I have written how 
to get the tweets I want with the right words filled in in the advanced search.  
I captured almost 650 tweets in total, but a lot of them were not useful because they 
did not have anything to do with the USA. An example of this is that the word ‘usa’ in 
Spanish means he or she uses. So this has no connection with the USA. Another 
example is that a soccer tournament in Latin America is named ‘Copa América’. This 
has also nothing to do with the USA. So in the end I had a total of 353 tweets I was 
able to use for this research. 
Data coding & methodology 
The main unit of analysis in this study are the tweets themselves, so each individual 
tweet mentioning the USA (or another word for the States). After collecting the data 
into excel I coded all tweets. There were four options while coding: positive (1), 
neutral (0), negative (-1) or irrelevant (999) based on the tone of their tweets. All 
tweets that had a positive connotation towards the USA are coded as positive. This 
means that it is not necessary to have a tweet directly towards the USA, but also 
tweets to American artists, culture, or food is coded as positive. I have chosen for this 
approach, because I assumed that if you for example hate America, you would not 
post on Twitter that you eat a delicious American made cheeseburger. So, an example 
of a positive tweet is a tweet from a Mexican person and in Spanish this person 
wishes everyone in Latin America and in the South of the United States a happy 
Sunday. An example of a negative tweet is a person who tweets in Spanish that the 
only thing the USA has given the world is jazz music and skyscrapers. An example of 
a neutral tweet is when a person tweets that he is at the embassy of the United States 
waiting.  
In coding my tweets, I looked among other things at punctuation. An example 
is a person who tweets in Spanish: ‘Por fin!!!! @ Embajada de los Estados Unidos de 
América.’ It can be translated as ‘finally!!!!’ I have coded this tweet as positive 
because this person is in my opinion happy to finally be at the embassy to get a visa. 
Of course there is some interpretation involved in analyzing the tweets, but I have 
tried to use the same rules for every timeframe. In coding the tweets, I also looked at 
smileys to code the tweet as positive, negative or neutral. Besides punctuation and 
smileys in tweets, I looked for negative emotions like shame, fear, anger, disgust, 
                                                             
3 See appendix  
 15 
worry, outrage or sarcasm. I also looked for positive emotions and words like happy, 
like and great4.  
Variables 
In this research, the independent variable is the statements Trump makes, which can 
be neutral or nasty. In this research in the first period, he does not say anything 
negative about Mexicans, but in the second, third and fourth period he says something 
negative about Mexicans. The dependent variable in this research is the tone of the 
Mexican tweets about the USA. In the research we are working with nominal 
variables.  
 
Findings 
First I used descriptive statistics and frequencies to analyze the data. The coded data 
can be between -1 and 1 as I coded the tweets with the following: -1 is negative, 0 is 
neutral and 1 is positive. 
In table 2 one can find the total amount of tweets separated by each timeframe. 
 
Amount of Tweets per timeframe 
 
Timeframe 1 Timeframe 2 Timeframe 3 Timeframe 4 Total 
Valid N 116 72 99 66 353 
 
Table 2 
In the following table (table 3) one can find the amount of negative, neutral 
and positive tweets towards the USA. The biggest group is the neutral tweets, with 
70,2% of all tweets coded. As one can see, there are a lot more positive tweets than 
negative tweets (22,4% positive against 7,4% negative). In table 4 you can find an 
overview of the frequency of these negative, neutral or positive tweets, but then set 
out per timeframe.  
 
Amount of tweets with specific tone in total  
 
Frequency Percent 
Negative 26 7,4 
Neutral 248 70,2 
Positive 79 22,4 
Total 353 100 
 
Table 3 
                                                              
4 See Appendix 
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Amount of Tweets with specific tone per timeframe  
Timeframe 1 
 
Frequency Percent 
Negative 5 4,3 
Neutral 73 62,9 
Positive 38 32,8 
Total 116 100 
 
Timeframe 2 
 
Frequency Percent 
Negative 12 10,3 
Neutral 35 30,2 
Positive 25 21,6 
Total 72 62,1 
 
Timeframe 3 
 
Frequency Percent 
Negative 6 5,2 
Neutral 81 69,8 
Positive 12 10,3 
Total 99 85,3 
 
Timeframe 4 
 
Frequency Percent 
Negative 3 2,6 
Neutral 59 50,9 
Positive 4 3,4 
Total 66 59,9 
 
Table 4 
In the table above, we need to keep in mind that the percentage of timeframe 
2, 3 and 4 do not add up a total of 100%. This is because there are some missing 
values in these timeframes (as the amount of tweets in each timeframe is not equal.) If 
we want to compare the percentage equally, the percentage will be different (see table 
5). 
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Amount of Tweets with specific tone per timeframe adjusted (results are expressed as 
percentage) 
 
Timeframe 1 Timeframe 2 Timeframe 3 Timeframe 4 
Negative 4,3 16,7 6,1 4,5 
Neutral 62,9 48,6 81,8 89,4 
Positive 32,8 34,7 12,1 6,1 
Total 100 100 100 100 
 
Table 5 
In table 5 one can see that timeframe 1 has the lowest percentage of negative 
tweets and a high percentage of positive tweets. Although, one can see that in 
timeframe 2, the percentage of positive tweets is higher than in timeframe 1. Though 
the percentage of negative tweets in timeframe 2 is pretty high. 
In the following stacked bar chart (table 6), one can see the results of table 5 
combined, added up to 100%.  
 
Stacked bar chart of amount of Tweets with specific tone per timeframe adjusted 
 
Table 6 
 
Besides descriptive statistics I wanted to draw more conclusions with the help 
of SPSS. With the Chi-square test I want to research the probability if one event is 
affected or not by another event (Reynolds, 1977: 7). In my case I research if Trumps 
neutral or negative/nasty statements have any influence on the tone of the Mexicans 
on Twitter about the view of the USA. So, with this test one can assess whether there 
is a relationship between variables. The result can be calculated from the difference 
0%10%
20%30%
40%50%
60%70%
80%90%
100%
Timeframe 1 Timeframe 2 Timeframe 3 Timeframe 4
PositiveNeutralNegative
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between the observed frequencies and the expected frequencies in each cell of a 
bivariate table (Argyrous, 2011: 435, 439).  
We will start the chi-square test with the statement of a null hypotheses and 
alternative hypotheses: 
H0: The view of the Mexicans about the USA depends on the statement of Trump   
Ha: The view of the Mexicans about the USA does not depend on the statement of 
Trump.  
One finds the chi-square test by choosing for analyze  descriptive statistics 
 crosstabs. Doing this test, I found out that my samples are too small and that more 
than 20% have expected count less than 5. This has to do with the sample size. They 
should be large enough that the expected frequency (not the observed) is greater than 
5 (Reynolds, 1977: 9). This means the data is not reliable and I have to do another 
test. The test, which one can choose instead of the chi-square test, is the Fisher’s 
Exact Test. This test, in contrary to the chi-square test, gives exact rather than 
approximate probabilities. Though, one should combine certain categories to make 
this Fisher’s Exact Test work (Reynolds, 1977: 10). Because this test works best with 
a 2x2 table (two variables both with two options), I have decided to take out all the 
neutral data, because I want to examine whether the view of the Mexicans about the 
USA has become more negative or positive, not if it has no influence at all. The 2x2 
table is known as a contingency table (Field, 2009: 688, 690). 
As I have said before, timeframe 1 can be seen as control variable. This means 
I am going to do the Fisher’s Exact Test three times: I will compare timeframe 1 with 
2, 1 with 3 and 1 with 4. We get the following tables (table 7), where neutral/nasty 
statement the statement of Trump in the media is and negative/positive tweet the tone 
of the Mexicans about the USA.  
Amount of tweets without neutral tweets 
Data timeframe 1 * 2 
 
Negative tweet Positive tweet Total 
Neutral statement 5 (6,3%) 38 (47,5%) 43 (53,8%) 
Nasty statement 12 (15,0%) 25 (31,3%) 37 (46,3%) 
Total 17 (21,3%) 63 (78,8%) 80 (100%) 
 
Data timeframe 1 * 3 
 
Negative tweet Positive tweet Total 
Neutral statement 5 (6,3%) 38 (47,5%) 43 (70,5%) 
Nasty statement 6 (9,8%) 12 (19,7%) 18 (29,5%) 
Total 11 (18,0%) 50 (82,0%) 61 (100%) 
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Data timeframe 1 * 4 
 
Negative tweet Positive tweet Total 
Neutral statement 5 (10,0%) 38 (76,0%) 43 (86,0%) 
Nasty statement 3 (6,0%) 4 (8,0%) 7 (14,0%) 
Total 8 (16,0%) 42 (84%) 50 (100%) 
Table 7 
 
Fisher’s Exact Test 
 
Exact Sig. (2-sided) 
Timeframe 1 * 2 0,03 
Timeframe 1 * 3 0,067 
Timeframe 1 * 4 0,071 
Table 8 
After doing the Fisher’s Exact Test, one looks at the significance level to draw 
conclusions out of the results. The results from my test are drawn into table 8. From 
now on, I will call timeframe 1 * 2 test 1, timeframe 1 * 3 test 2 and timeframe 1 * 4 
test 3.  
 
If the significance value is less than 0.05, we reject the hypothesis that the 
variables are independent. This gives us more confidence that the variables are 
somewhat related with each other (Field, 2009: 697).  
Test 1 is significant, as 0.03 < 0,05, indicating that the statement of Trump does have 
an influence on the view of the USA. We can reject the alternative hypotheses.  
Test 2 is not significant, as 0,067 > 0,05. The statement of Trump does not have an 
influence on the view of the USA. We can reject the null hypotheses. 
Test 3 is also not significant, as 0,071 > 0,05. The statement of Trump does not have 
an influence on the view of the USA. We can reject the null hypotheses. 
Because only the first test is significant, we can see with Phi and Cramer’s V 
test how strong this relationship is. Cramer’s statistic has an outcome of 0,254 out of a 
possible value of 1. This represents a small association between the statement of 
Trump and the view of the USA.  
Besides Cramer’s V, is calculating the odds ratio a more useful measurement of the 
effect size (Field, 2009: 699). This is because Cramer’s V is only useful to assess the 
strength of a relationship across different tables and not for any crosstab (Argyrous, 
2011: 133). We can calculate the odds ratio by using the following formula: odds of a 
neutral statement giving negative tweets divided by the odds of a neutral statement 
giving positive tweets: 5/38 = 0,13 
Next we calculate the odds of a negative statement giving negative tweets divided by 
the odds of a neutral statement giving positive tweets: 12/25 = 0,48.  
The odds ratio is dividing the odds of a neutral statement by the odds of a negative 
statement, which gives us: 0,13/0,48 = 0,27. This tells us that if Donald Trump said 
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something negative about Mexicans in the media, the odds of having more negative 
tweets about the view of the USA was 0,27 times higher than if he did not say 
anything about the Mexicans in the media.  
 
Discussion 
Taken together, these data suggest that whether Trump speaks negatively about the 
Mexicans or not does not have a lot of influence. From the results of three different 
tests, we can say that only 1 of them (the first test) was significant and this 
significance was not really strong (0,27 times). Seen the value and use of Twitter, and 
the fact that people can easily say from behind their laptops what their opinion is, one 
can say from a normative perspective, that we can be relieved it does not seem 
Trump’s statements have a lot of influence on the opinion of the Mexicans about a 
whole country.  
Although the results are not really what I expected, I still think this research is 
important. We need to take twitter seriously and this program contains a lot of 
information about the past and people’s reaction on certain topics. This research is 
interesting because it has given us some insights in a different way than we are used 
to do with for example anonymous samples. Twitter feels safe to express your 
opinion, but an account can be visited by other twitter accounts. You are not as 
anonymous as you think you are, because people can see your picture and your name 
and even your IP address is traceable by certain organizations if necessary. This can 
also be a reason why the reactions on Twitter are not as negative as expected. 
With this research I have shown that different ways of getting your 
information is possible. Twitter can be seen as an important mean to get to this 
information. It is easy accessible as everyone can make a twitter account and you can 
reach a lot of people with it.  
 
Though, doing this research, I came across a couple of limitations. First of all, 
it was pretty hard to find out how to focus only on Mexico. There is no such thing as a 
geotag in Twitter to pick a country. The only thing you can use is selecting a city with 
geotag. I choose to select a couple of big cities in Mexico, but this means that you 
conclude all the people out of different locations in the country.  
A different obstacle using geotag is the fact that actually almost no one uses this 
function on Twitter. Automatically, Twitter does not collect this data so you must be 
willing to turn on your geotag before it is shown. In this research, that resulted often 
in just a few of the same usernames and not so many tweets.  
Another limitation I found out was that I came across data that was shown the other 
day, but later I could not find it. The same day it returned and then it could be gone 
for some days again. This means that I do not know if I actually collected all the 
tweets in that specific period of time, because I am not sure if all data was shown.   
Besides this, I have chosen four different words all indicating the USA. First of all the 
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word ‘usa’ in Spanish means ‘he/she uses’. Some tweets in Spanish contained this 
word and were not about the United States, so they were all irrelevant. I also came 
across a lot of tweets about ‘Copa América’. This is about soccer between teams from 
Latin América, so these tweets were not very useful in my research. 
Another obstacle was the language. Although I can understand the Spanish language, 
on social media people use pretty often abbreviations. A lot of time I had to use a 
dictionary and sometimes it was hard to find out where the tweets were about. 
It was also hard to find out how many samples I needed. The first time I did my 
research, I had a total of 200 usable tweets. This was not enough as the chi-square test 
was violated. That is why I decided to pick more tweets. I added another city and 
another timeframe, which made the amount of tweets 353. Unfortunately this was not 
enough either.  
Another obstacle is the fact that I had to use my own interpretation as well in coding 
the tweets. I cannot be 100% sure that tweets I coded as positive, were meant to be 
positive and the other way around. Moreover, if a tweet was negative, I cannot tell if 
this was because of Trump’s statement or not. It could have be coincidence, as there is 
more going on in the USA besides Donald Trump.  
Last but not least, the Fisher’s Exact Test has some limitations too. When the 
outcome is significant, does not mean it shows they way in, which the variables are 
related with each other (Reynolds, 1977: 11).  
In conclusion one can say that it looks like Trump is not taking public 
diplomacy really seriously. In this research it came across that the ties between the 
USA and Mexico are important and has been strong for a couple of decades. The 
statements of Trump made me worrying if this relationship could proceed in this way. 
This research has shown the importance of using Twitter as a mean to do research, but 
it has not shown a big correlation between negative statement and the way the USA is 
perceived by the Mexican citizens. The effect of him not taking public diplomacy 
serious is not as large as expected. So when I answer my research question ‘To what 
extent do statements of Trump in a general realm impact foreign publics’ attitudes 
towards the United States of America?’ I can say that the statements of Trump do 
impact foreign publics as the media around the world is talking a lot about him, but 
Twitter does not show that the opinion about the USA has been changed because of 
his statements. I can reject my H1: ‘When Trump says something negative about 
Mexicans, it is likely that Mexicans will be more negative in their tone about the 
USA.’ This because I cannot show that this is the case. I have some data provided that 
indeed in one timeframe the view of the USA was lower, but I cannot make the 
conclusion that this is the overall case as this correlation was not strong.  
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Appendix 
 
Footnote 1:  
 
 
PewResearchCenter (2015). 
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Footnote 2: Timeframes 
Input Timeframe City Containing all words 
1 1 Guadalajara United States 
2 1 Guadalajara USA 
3 1 Guadalajara América 
4 1 Guadalajara Estados Unidos 
        
5 1 Ecatepec United States 
6 1 Ecatepec USA 
7 1 Ecatepec América 
8 1 Ecatepec Estados Unidos 
        
9 1 Puebla United States 
10 1 Puebla USA 
11 1 Puebla América 
12 1 Puebla Estados Unidos 
        
13 1 Monterrey United States 
14 1 Monterrey USA 
15 1 Monterrey América 
16 1 Monterrey Estados Unidos 
 
Input Timeframe City Containing all words 
17 2 Guadalajara United States 
18 2 Guadalajara USA 
19 2 Guadalajara América 
20 2 Guadalajara Estados Unidos 
        
21 2 Ecatepec United States 
22 2 Ecatepec USA 
23 2 Ecatepec América 
24 2 Ecatepec Estados Unidos 
        
25 2 Puebla United States 
26 2 Puebla USA 
27 2 Puebla América 
28 2 Puebla Estados Unidos 
        
29 2 Monterrey United States 
30 2 Monterrey USA 
31 2 Monterrey América 
32 2 Monterrey Estados Unidos 
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Input Timeframe City Containing all words 
33 3 Guadalajara United States 
34 3 Guadalajara USA 
35 3 Guadalajara América 
36 3 Guadalajara Estados Unidos 
        
37 3 Ecatepec United States 
38 3 Ecatepec USA 
39 3 Ecatepec América 
40 3 Ecatepec Estados Unidos 
        
41 3 Puebla United States 
42 3 Puebla USA 
43 3 Puebla América 
44 3 Puebla Estados Unidos 
        
45 3 Monterrey United States 
46 3 Monterrey USA 
47 3 Monterrey América 
48 3 Monterrey Estados Unidos 
 
Input Timeframe City Containing all words 
49 4 Guadalajara United States 
50 4 Guadalajara USA 
51 4 Guadalajara América 
52 4 Guadalajara Estados Unidos 
        
53 4 Ecatepec United States 
54 4 Ecatepec USA 
55 4 Ecatepec América 
56 4 Ecatepec Estados Unidos 
        
57 4 Puebla United States 
58 4 Puebla USA 
59 4 Puebla América 
60 4 Puebla Estados Unidos 
        
61 4 Monterrey United States 
62 4 Monterrey USA 
63 4 Monterrey América 
64 4 Monterrey Estados Unidos 
Footnote 4 
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Codebook 
Tone: Choose between positive, negative, neutral or irrelevant. 
• Look at emotions in the tweets like disgust, anger, happiness, distrust etc. 
• Look at punctuation and interpret how you should conceive them. 
o Example: Finally!!! (Positive) But: Why!!! (Negative) 
• Look at emoji’s.  
o  (Positive) But  (Negative) 
• Code your tweet! 
o Example of negative: ‘Pobre idiota! Donald Trump la peor opción para 
Estados Unidos’ (Poor idiot! Donald Trump the worst option for the 
USA) 
o Example of neutral: ‘I am at the embassy of the USA’ 
o Example of positive: ‘NewYork’  
o Example of irrelevant: ‘Viernes de Copa America’ (It is Friday of 
Copa América) 
